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Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5.

ONLINE HEALTH INFORMATION IS NOW PART OF THE EXAM ROOM

85%
of physicians

say patients reference information from social 
media, online influencers, or AI tools multiple 

times during a typical appointment.

ChatGPT and other AI chatbots are cited 

most often (62%).

75%
of physicians

spend at least 4 minutes of a typical patient visit 
addressing misinformation—about a quarter of 

a standard 15- to 20-minute appointment.

One in five physicians (22%) spends 7 

minutes or more addressing misinformation, 
consuming as much as half of the visit.

1. The misinformation landscape
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MISINFORMATION IS GETTING IN THE WAY OF PATIENT CARE

91%
of physicians

say misinformation sometimes, often, or very 
often contributes to treatment delays, reduced 

adherence, or resistance to physician 

recommendations.

79%
of physicians

agree that addressing patient misconceptions 
can significantly delay treatment decisions.

2. Impact on patient care
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How Well Available Resources Meet Physician’ Needs

30% 70%

of physicians say resources 

meet their needs extremely or 

very well

rate them as only moderately, slightly, or not at all effective

PHYSICIANS ARE UNDEREQUIPPED TO FIGHT BACK

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5.

3. Current approaches & resource needs
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PHYSICIANS ARE ASKING FOR BETTER PATIENT EDUCATION

MOST VALUABLE EDUCATIONAL CONTENT MOST EFFECTIVE FORMATS

45%

43%

42%

31%

23%

Short educational videos

Patient-friendly websites

Printable patient handouts

Infographics

Social media content 
developed by trusted healthcare 
organizations

54%

48%

38%

34%

32%

Patient-friendly evidence summaries

Disease-specific myth-

versus-fact resources

Treatment benefit and 

risk explainers

FAQs addressing common 

misconceptions

Guidance on evaluating credible vs. 

noncredible health information

4. Opportunities for pharmaceutical companies and healthcare stakeholders
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Research sample overview

Report insights are powered by Sermo’s proprietary RealTime technology and are based on a survey of 536 HCPs 

across North America and the EU5 conducted in October 2026. Statistical significance was tested at the 90% 

confidence level against the global total

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5
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Q: In your experience, which of the following sources are most influential in shaping patient perceptions before they enter the exam room?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q1   |   ▲▼ = Statist ically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Search engines (e.g., Google)

Social media platforms

AI tools (e.g., ChatGPT, Gemini, 
Claude)

Family and friends

Online influencers/
content creators

Consumer health websites 
(e.g., WebMD, Mayo Cl)

Online patient 
communities/forums

Traditional media 
(TV, newspapers, magazines)

Patient advocacy organizations

71%

60%

57%

28%

27%

19%

10%

9%

1%

65%

61%

51%

30%

31%

24%

9%

8%

1%

87%▲

47%

67%

30%▼

13%

17%

10%

0% ▼

0%

81%▲

67%

63%

33%

27%

12%

7%

7%

0%

62%

64%

57%

26%

26%

19%

12%

10%

2%

75%

50%

56%

33% ▼

18%

11%

11%

8%

1%

83%▲

60%

55%

21%

24%

20%

12%

11%

1%

59%▼

60%

60%

22%▲

38%

22%

10%

12%

1%

Search engines, social media and AI tools are the most influential sources 

shaping patient perceptions
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Q: How often do patients reference health information obtained from social media platforms, online influencers/content creators, or AI 

tools?

Physicians report that patients reference online health information several or 

multiple times per appointment

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q2

N = 75 N = 78N = 67 N = 72N = 58

85% 84%

70% ▼
78% 81% 81%

93% ▲ 96% ▲

% of physicians reporting that patients reference such information at least several times per appointment

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Q: When patients reference information from social media platforms, online influencers/content creators, or AI tools, which platform or 

source is mentioned most often?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q3   |   ▲▼ = Statist ically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

ChatGPT or other AI 
chatbots

TikTok

Facebook

Influencers/
content creators

Instagram

YouTube

Other (please specify)

Podcasts

X (formerly Twitter)

Reddit

62%

12%

7%

6%

5%

5%

2%

1%

1%

1%

49% ▼

22% ▲

10%

8%

1% ▼

4%

3%

1%

0%

2%

67%

17%

0%

10%

7%

0%

0%

0%

0%

0%

60%

13%

7%

4%

6%

3%

3%

1%

1%

0%

71%

9%

5%

5%

3%

2%

3%

0%

2%

0%

64%

10%

1% ▼

3%

7%

11% ▲

0%

3%

1%

0%

67%

1% ▼

13% ▲

4%

8%

4%

3%

0%

0%

0%

72% ▲

5% ▼

3%

6%

8%

5%

0%

0%

1%

0%

When patients do reference outside information, it is predominantly from AI tools
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Q: Approximately what percentage of patients who discuss health information obtained online present information that is inaccurate, 

misleading, or incomplete?

Physicians estimate that just under half of patients who raise online health 

information present information that is inaccurate, misleading, or incomplete

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q4

N = 75 N = 78N = 67 N = 72N = 58

45%
51%

47%

37%
43%

19% ▼

51%

59% ▲

% saying more than half of such patients present inaccurate information (top 2 box out of 5)

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Q: Compared with three years ago, how has the amount of time you spend addressing misinformation from social media, influencers, 

or AI-generated health content changed?

Nearly all physicians report spending more time addressing misinformation than 

they did three years ago

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q5

N = 75 N = 78N = 67 N = 72N = 58

96% 99%
90% ▼

99%
91% ▼ 94% 96% 99%

% saying time spent addressing misinformation has increased vs 3 years ago (top 2 box out of 4)

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Q: Compared with 3 years ago, how would you describe patients' trust in your medical recommendations?

Most physicians report that patients’ trust in their medical recommendations has 

declined over the past three years, particularly in the U.S.

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q6

N = 75 N = 78N = 67 N = 72N = 58

58%

74% ▲

50%

60%

50%

35% ▼

48%

63%

% saying patient trust in their recommendations has decreased vs 3 years ago (bottom 2 box out of 4)

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Q: How accurate is the health information patients bring from AI tools such as ChatGPT, Gemini, or Claude compared with information 

from traditional search engines or social media?

Four in five physicians rate AI-sourced health information as more 

accurate than information from traditional search engines or social media

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q7

N = 75 N = 78N = 67 N = 72N = 58

79% 77%
67%

76%

90% ▲
82%

75%
81%

% rating AI-sourced information as more accurate than traditional online sources (top 2 box out of 4)

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Q: Please indicate your level of agreement with each of the following statements. Select one response per row

Physicians broadly agree that patients struggle to distinguish credible medical 

information from misinformation. They also recognize that AI-generated health 

information could improve patient engagement while increasing confusion

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q8

N = 72N = 30N = 156 N = 78N = 67 N = 58N = 536 N = 75

87% 95% ▲ 90% 88% 76% ▼ 84% 86% 81%

% agreeing with each statement (top 2 box out of 4)

87% 93% ▲ 86% 88% 76% ▼ 90% 82% 85%

79% 86% ▲ 80% 79% 76% 69% ▼ 80% 71%

Patients often struggle to distinguish 
credible medical information from 

misinformation. 

AI-generated health information has the 
potential to improve patient engagement 

but also increase confusion. 

The time spent addressing 
misinformation is becoming a 

meaningful burden on healthcare 
delivery. 

Addressing patient misconceptions can 
significantly delay treatment decisions. 

▲▼ = Statist ically significant difference from the global total at 90% confidence

78% 85% ▲ 86% 74% 76% 70% 74% 76%
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Q: In which therapeutic areas do you encounter the most misinformation?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q9   |   ▲▼ = Statist ically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Vaccines

Weight management/obesity

Mental health

Oncology

Women's health

Autoimmune diseases

Infectious diseases

Cardiovascular disease

Diabetes

Men's health

Respiratory diseases

Other (please specify)

75%

51%

36%

36%

29%

28%

27%

24%

23%

20%

13%

0%

84% ▲

54%

38% ▼

26%

37% ▲

36% ▲

28%

23%

24%

22%

13%

0%

73%

43%

37%

50%

23%

23%

23%

20%

20%

30%

3%

0%

58% ▼

67% ▲

34%

31%

37%

18% ▼

19%

16%

25%

30% ▲

13%

0%

81%

41%

26%

40%

17% ▼

28%

28%

17%

16%

9% ▼

10%

0%

60% ▼

46%

24% ▲

46% ▼

18% ▼

25%

21%

29%

25%

13%

14%

0%

84%▲

51%

37%

33%

21%

29%

31%

27%

21%

23%

15%

0%

71%

47%

51%

44% ▲

37%

26%

33%

33% ▲

22%

18%

18%

0%

Vaccines are the area in which physicians encounter the most 

misinformation in every market except the U.K.
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Impact on 

Patient Care
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Q: On average, how much appointment time do you spend addressing or correcting misinformation?

One in five physicians spends seven minutes or more 

per appointment addressing medical misinformation

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q10

N = 75 N = 78N = 67 N = 72N = 58

21% 21%

17% 18%

22%
19%

29%

21%

% spending 7 or more minutes per appointment addressing misinformation (top 2 box out of 5)

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Q: How often does misinformation contribute to treatment delays, reduced adherence, or resistance to physician recommendations?

Four in 10 physicians report that misinformation often contributes to treatment 

delays, nonadherence, or resistance to physician recommendations

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q11

N = 75 N = 78N = 67 N = 72N = 58

40% 39% 37%
34%

28% ▼

43%

51% ▲
46%

% saying misinformation often contributes to delays, nonadherence or resistance (top 2 box out of 5)

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Q: Which patient behaviors have you observed because of misinformation?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q12   |   ▲▼ = Statistically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Requesting inappropriate 
therapies

Seeking unnecessary testing

Increased anxiety or fear

Delaying treatment decisions

Reduced trust in medical advice

Refusal of recommended 
treatment

Reduced medication adherence

Seeking second opinions due to 
conflicting online information

None of the above

70%

62%

58%

55%

55%

54%

53%

42%

0%

81% ▲

74% ▲

66% ▲

64% ▲

67% ▲

71% ▲

61% ▲

55% ▲

0%

70%

67%

60%

57%

50%

57%

47%

53%

0%

79%

75% ▲

63%

60%

49%

57%

40% ▼

43%

0%

64%

50% ▼

52%

52%

43%

47% ▼

53%

28% ▼

0%

60% ▼

53%

44% ▼

56%

54%

46%

56%

29% ▼

0%

60% ▼

48% ▼

48%

45%

51% ▼

39%

52%

33%

0%

65%

58%

63%

45% ▼

50%

47%

50%

41%

0%

Physicians report a wide range of misinformation-related patient behaviors, 

most commonly requests for inappropriate therapies and unnecessary testing
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Q: How concerned are you about the impact of health misinformation on your ability to deliver effective patient care?

Nearly half of physicians are very or extremely concerned that health 

misinformation may affect their ability to deliver effective patient care

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q13

N = 75 N = 78N = 67 N = 72N = 58

46%
51%

27% ▼

43%
48%

32% ▼

45%

59% ▲

% very or extremely concerned about the impact on patient care (top 2 box out of 5)

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Q: Which aspect of addressing patient misinformation is most challenging?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q14   |   ▲▼ = Statist ically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Correcting false or 
misleading information

Rebuilding patient trust

Explaining complex medical 
evidence in simple terms 

Countering misinformation 
patients encounter online

Addressing AI-generated 
health information

Finding enough time during 
appointments

Motivating patients to change 
their beliefs or behaviors

28%

21%

21%

14%

5%

5%

5%

29%

13% ▼

19%

22% ▲

6%

4%

7%

40%

27%

7% ▼

7%

3%

13% ▲

3%

25%

15%

19%

16%

7%

10% ▲

6%

28%

34% ▲

22%

2% ▼

3%

7%

3%

32%

14%

33% ▲

7%

7%

4%

3%

23%

29%

21%

15%

3%

3%

7%

27%

29%

22%

13%

5%

3%

1%

Correcting false information, rebuilding patient trust, and explaining complex 

medical evidence are the most challenging aspects of addressing misinformation
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Current 

Approaches & 

Resource Needs
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Q: When patients present inaccurate, misleading, or incomplete health information, which approach do you use most often to ad dress 

their concerns?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q15   |   ▲▼ = Statistically significant difference from the global total at 90% confidence

Explain the clinical evidence

Correct specific 

misconceptions or myths

Discuss the risks and benefits 

of treatment

Recommend trusted websites 

or educational resources

Share personal clinical 

experience

Provide printed patient 

education materials

Encourage follow-up 

discussions

Other (please specify)

34%

31%

16%

11%

4%

2%

1%

0%

32%

40% ▲

12%

10%

4%

0% ▼

2%

0%

23%

40%

10%

20%

3%

0%

3%

0%

39%

24%

13%

18%

1%

4%

0%

0%

31%

28%

26% ▲

10%

2%

3%

0%

0%

38%

26%

22%

3% ▼

7%

4%

0%

0%

36%

31%

20%

5%

8%

0%

0%

0%

36%

25%

14%

17%

4%

4%

0%

0%

The most common approaches to addressing misinformation are 

explaining the clinical evidence and correcting specific misconceptions

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78
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Q: Which of the following resources do you currently use to support conversations with patients about misinformation?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q16   |   ▲▼ = Statist ically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Professional medical society 

resources

Printed patient education 

materials

Government health websites 

(e.g., CDC, NIH)

Hospital or health system 

resources

I typically rely on conversation 

without additional resources

Patient advocacy organization 

resources

Pharmaceutical company 

patient education materials

AI tools (e.g., ChatGPT)

45%

38%

34%

28%

24%

15%

13%

10%

44%

42%

31%

22%

29%

19%

12%

8%

53%

57% ▲

40%

27%

23%

23%

3%

0% ▼

57% ▲

48%

51% ▲

39% ▲

16%

16%

18%

10%

41%

36%

38%

34%

21%

10%

10%

10%

32% ▼

32%

22% ▼

17% ▼

33%

10%

13%

10%

41%

20% ▼

33%

33%

24%

15%

15%

15%

51%

36%

35%

33%

17%

12%

12%

14%

Professional medical society, government, and hospital or health system resources 

are used most often, while AI tools, pharmaceutical company materials, and patient 

advocacy organization resources are used least often
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Q: How well are the patient education resources currently available to you to meet your needs when addressing misinformation?

Only three in ten physicians say the available patient 

education resources meet their needs well

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q17

N = 75 N = 78N = 67 N = 72N = 58

30% 29%
27%

34%
31% 32%

29%
27%

% saying available patient education resources meet their needs well (top 2 box out of 5)

N = 30N = 536 N = 156

▲▼ = Statist ically significant difference from the global total 

at 90% confidence
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Opportunities for 

Pharmaceutical 
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Q: Which organization type is best positioned to combat health misinformation?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q18   |   ▲▼ = Statistically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Treating physicians

Medical societies

Health systems

Government agencies

Patient advocacy 

organizations

Technology companies/AI 

developers

Social media platforms

Pharmaceutical companies

32%

20%

19%

8%

7%

6%

6%

1%

45% ▲

15%

7% ▼

5%

8%

10%

10% ▲

0%

33%

23%

20%

3%

13%

0%

7%

0%

30%

13%

24%

13%

7%

4%

7%

0%

24%

26%

22%

9%

9%

3%

3%

3%

43% ▲

14%

18%

10%

7%

4%

1%

3%

17% ▼

29% ▲

33% ▲

4%

7%

4%

4%

1%

19% ▼

29% ▲

24%

10%

0% ▼

9%

4%

4%

Physicians view treating physicians as best positioned to address 

misinformation, followed by medical societies and health systems
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Q: What role should pharmaceutical companies play in helping physicians address patient misinformation?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q19   |   ▲▼ = Statistically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Develop patient 

education materials

Create disease-specific myth-

versus-fact resources

Provide shareable 

digital content

Support physician 

education programs

Increase awareness through 

social media channels

Partner with medical societies 

and patient advocacy groups

Other (please specify)

62%

53%

50%

47%

47%

38%

1%

63%

60%

51%

46%

52%

52% ▲

1%

73%

77% ▲

47%

47%

43%

37%

0%

70%

55%

58%

48%

57%

48%

0%

71%

50%

41%

48%

47%

29%

0%

47% ▼

50%

49%

38%

36% ▼

26% ▼

3%

59%

45%

43%

44%

44%

21% ▼

1%

56%

41% ▼

56%

60% ▲

45%

38%

0%

Physicians see the clearest role for pharmaceutical companies in developing 

patient education materials and disease-specific myth-versus-fact resources



31

Q: Which areas represent the greatest opportunity for pharmaceutical companies to support physicians in addressing patient misinformation?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q20   |   ▲▼ = Statistically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Providing evidence-based patient 
education resources

Helping patients identify credible health 
information

Improving patient health literacy

Addressing misinformation on social 
media & digital platforms 

Supporting physician-patient 
conversations during appointments

Supporting physician 
education and training

Partnering with trusted medical societies 
and pt advocacy organizations 

Improving access to credible online 
health information

53%

48%

40%

36%

28%

21%

17%

15%

51%

54%

46%

45% ▲

25%

17%

22%

18%

50%

63%

47%

37%

13% ▼

13%

17%

17%

58%

52%

45%

37%

28%

19%

19%

10%

36% ▼

60% ▲

43%

19% ▼

38%

28%

19%

16%

46%

35% ▼

35%

28%

28%

29%

15%

13%

64% ▲

36% ▼

29% ▼

37%

33%

17%

12%

15%

62%

44%

37%

37%

29%

28%

8% ▼

12%

The greatest opportunities for pharmaceutical companies are providing evidence-based 

patient education resources and helping patients identify credible health information
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Q: Which types of educational content would be most valuable in helping you address patient misinformation?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q21   |   ▲▼ = Statist ically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Evidence summaries translated into 
patient-friendly language

Disease-specific myth-versus-fact 
resources

Treatment benefit-and-risk explainers

Frequently asked questions (FAQs) 
addressing common misconceptions

Guidance on evaluating credible 
versus noncredible health information

Disease awareness 
and progression education

Medication adherence 
and persistence education

Decision-support resources to 
facilitate physician-patient discussions

AI-related health 
information fact sheets

Cost, coverage, and 
access education materials

54%

48%

38%

34%

32%

21%

15%

11%

10%

4%

58%

56% ▲

31%

38%

34%

19%

13%

12%

10%

6%

50%

57%

27%

43%

30%

17%

10%

3%

7%

13% ▲

63%

52%

40%

40%

31%

21%

9%

12%

12%

3%

43%

47%

47%

28%

36%

19%

16%

9%

5%

0%

53%

46%

38%

22% ▼

28%

24%

10%

8%

13%

3%

45%

37% ▼

47%

35%

36%

25%

15%

9%

7%

4%

54%

36% ▼

40%

33%

29%

21%

31% ▲

15%

13%

1%

Physicians identify patient-friendly evidence summaries and disease-specific 

myth-versus-fact resources as the most valuable content
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Q: What information do patients most often lack when they arrive for treatment discussions?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q22   |   ▲▼ = Statistically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Understanding of treatment options

Understanding of treatment risks 
and side effects

Understanding of treatment benefits

Understanding of clinical evidence

Understanding of disease 
progression

Understanding of long-term 
outcomes

Ability to identify credible health 
information

Realistic expectations for treatment 
outcomes

Understanding of adherence 
requirements

Cost and access information

42%

41%

38%

33%

32%

28%

21%

18%

14%

5%

38%

38%

33%

49% ▲

28%

26%

28% ▲

24%

13%

4%

50%

43%

27%

30%

27%

30%

30%

17%

7%

10%

46%

52% ▲

30%

33%

28%

33%

24%

16%

19%

1%

41%

26% ▼

50% ▲

31%

55% ▲

31%

12% ▼

5% ▼

14%

3%

38%

39%

44%

28%

25%

19%

15%

22%

11%

7%

43%

45%

33%

19% ▼

35%

39% ▲

21%

17%

12%

3%

45%

49%

45%

26%

29%

24%

15%

14%

21%

6%

Patients arrive at treatment discussions with a range of information gaps, 

most commonly around treatment options, risks, and side effects
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Q: Which characteristics make patient education materials most credible and trustworthy?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q23   |   ▲▼ = Statistically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Supported by clinical 

evidence and references

Presented in clear, 

easy-to-understand language

Endorsed by professional 

medical societies

Written or reviewed 

by physicians

Regularly updated

Includes patient-friendly 

visual aids

Transparent about sources and 

methodology

Developed collaboratively across 

trusted healthcare organizations

Accessible across multiple 

channels and formats

58%

45%

40%

35%

29%

22%

21%

13%

9%

66% ▲

44%

47%

29%

29%

22%

19%

15%

10%

53%

40%

47%

30%

37%

20%

23%

17%

10%

67%

51%

45%

40%

24%

22%

18%

7%

7%

40% ▼

41%

38%

47% ▲

31%

16%

29%

9%

7%

60%

40%

28% ▼

44%

28%

17%

19%

15%

1% ▼

52%

48%

35%

27%

28%

31%

20%

8%

9%

53%

46%

36%

35%

33%

24%

21%

17%

14%

Physicians consider patient education supported by clinical evidence 

and references to be the most credible and trustworthy
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Q: Which formats are most effective for delivering trustworthy health information to patients?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q24   |   ▲▼ = Statistically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Short educational videos

Patient-friendly websites

Printable patient handouts

Infographics

Social media content developed by 

trusted healthcare organizations

Mobile apps

Interactive digital tools

Patient support programs

QR codes linking to trusted resources

Email-based educational content

Text message-based educational 

content

45%

43%

42%

31%

23%

23%

22%

13%

12%

7%

5%

36% ▼

43% ▲

56%

28%

35% ▲

17%

18%

15%

10%

6%

4%

37%

27%

53% ▼

40%

23%

10%

23%

17%

20%

7%

3%

46%

48%

52%

25%

21%

24%

27%

12%

15%

0% ▼

6%

52%

45%

33%

29%

9% ▼

28%

29%

12%

10%

9%

5%

50%

47%

43%

28%

10% ▼

21%

24%

10%

17%

6%

1%

53%

39% ▼

21%

29%

27%

28%

21%

9%

5% ▼

12%

7%

50%

41% ▼

29%

45% ▲

22%

29%

22%

12%

12%

9%

5%

No single format dominates, although physicians most often cite short educational 

videos, patient-friendly websites, and printable patient handouts as effective formats 

for delivering trustworthy health information
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Q: At what point in the patient journey would educational interventions be most effective in reducing the impact of misinformation?

% of physicians selecting each option

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q25   |   ▲▼ = Statist ically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Immediately following diagnosis

Throughout the entire patient 
journey equally

Before diagnosis

At treatment initiation

During ongoing treatment

At disease progression or 
treatment changes

51%

17%

16%

9%

5%

2%

42% ▼

26% ▲

17%

8%

3%

4%

50%

27%

17%

7%

0%

0%

57%

25% ▲

9%

4%

3%

1%

64% ▲

9%

12%

7%

9%

0%

63% ▲

6% ▼

13%

8%

8%

3%

57%

5% ▼

16%

17% ▲

4%

0%

38% ▼

13%

24% ▲

12%

8%

5%

Physicians most often identify the period immediately following 

diagnosis as the most effective point for educational intervention



37

Q: Looking ahead, what should be the healthcare industry's top priority in combating health misinformation over the next five  years?

% of physicians suggesting each option (top 10 responses)

Source: Sermo HCP Sentiment — Misinformation in the Exam Room, October 2026. N=536 physicians in North America & EU5; Q26   |   ▲▼ = Statist ically significant difference from the global total at 90% confidence

N = 536 N = 156 N = 30 N = 67 N = 58 N = 72 N = 75 N = 78

Accurate, evidence-based, and 
transparent information

Proactive response, debunking & removal 
of misinformation

Stronger social media presence from 
credible medical voices

Patient education content (materials, 
videos, infographics)

Plain-language, accessible & freely 
available information 

Rebuild and maintain public trust in 
physicians & the health system 

Trusted digital platforms, apps, websites, 
and repositories

Improving AI accuracy and partnering with 
AI developers

Health literacy & teaching patients to 
evaluate sources

Wider dissemination, campaigns & greater 
reach of reliable info

28%

19%

19%

17%

17%

16%

15%

14%

9%

9%

33%

27% ▲

24%

16%

13%

19%

15%

13%

5%

4% ▼

23%

17%

30%

20%

13%

7%

23%

13%

13%

17%

33%

24%

22%

19%

24%

16%

18%

16%

12%

16% ▲

21%

16%

10%

17%

21%

12%

9%

12%

12%

9%

22%

11%

10% ▼

10%

15%

10%

4% ▼

15%

11%

8%

19% ▼

9% ▼

15%

17%

19%

19%

15%

11%

7%

12%

35%

18%

19%

23%

15%

21%

24% ▲

18%

10%

6%

In unprompted responses, physicians most often identified the delivery of accurate, 

evidence-based, and transparent information as the healthcare industry’s top priority 

for the next five years
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Thank you!
To learn how Sermo’s global community of 1M+ 

HCPs can support your healthcare insights and 

engagement strategy, contact us at 

business@sermo.com 

For more HCP insights, visit: 

sermo.com/business/hcp-sentiment-study-series 

mailto:business@sermo.com
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
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